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We are planning our Annual
Convention to be held on
September 15th-16th at Prairie
Meadows in Altoona. In some
fashions, the event may look a
bit different this year, but we
are still planning to kick things
off with our Golf Tournament
and have a lineup of great
speakers. 

Our keynote speaker will be Joe
Dittmar, an insurance executive
who was in the Twin Towers the
morning of September 11,
2001. Joe was attending a
meeting of insurance
executives on the 105th floor in
the South Tower of the World

Trade Center. Dittmar, who had originally planned a golf outing that day, was asked
by a colleague to attend the meeting. It would prove to be a day that changed
Dittmar and the nation as a whole forever. Joe will speak to us on the events that
day as well as what it has meant to him in his life following the tragic event. 
 
We hope you will join us for this event. Please watch for further details and registration
information from us in the days to come.

See if Eagle is Right for You

Eagle Agency provides Big “I" members with direct access to preferred personal and
commercial lines carriers with minimal volume commitment.

The Eagle program is available nationwide with the exception of Hawaii. Eagle
company partners include MetLife Auto and Home, Safeco, and Travelers. Take a



quick two-minute quiztwo-minute quiz to see if Eagle Agency is a solution to help expand your
agency’s markets.

You can learn more about Big “I" Eagle Agency at www.iiaba.net/Eaglewww.iiaba.net/Eagle, or
s imply schedule a meetingschedule a meeting with Big "I" Markets and Eagle Agency Personal
Lines Director Nancy Doherty for a personal introduction to the
program. Contact Nancy DohertyNancy Doherty to learn more.

Company Meetings

Company meetings were held virtually on May 6 th. Members of the Association from
across the state heard presentations from Continental Western Group; Acuity
Insurance, and SFM Mutual Insurance Company. Company leaders provided plans
for future company initiatives, marketing objectives, and the important roles
independent insurance agents play in their continued growth and success. Thanks to
all who participated in this important event.

Virtual Legislative Meetings

Our Board of Directors and members of our Government Affairs Committee met with
all 6 of our legislative delegates via Zoom or conference call on Thursday, April
29th. The meetings were a success and allowed our Team to speak on issues that
affect Big ‘I’ agents across the country. Those issues include:
 
Maintain Small Business Tax Fairness - Maintain Small Business Tax Fairness - First and foremost, the Big “I” opposes any
attempts to roll back the Tax Cuts and Jobs Act and/or increase taxes on small
businesses, especially when many small businesses are struggling as a result of the
COVID-19 pandemic. Specifically, the Big “I” would oppose efforts to eliminate or
phase-out the 20% pass through deduction, raise individual/corporate rates, boost
the capital gains rate, or increase the social security payroll tax cap if harmful to small
business and their employees.

Oppose Unwarranted Federal Intrusion into State Insurance Regulation - Oppose Unwarranted Federal Intrusion into State Insurance Regulation - The Big “I”
supports a strong and modernized state-based system of insurance regulation that
protects consumers and drives innovation. As one of the staunchest defenders of the
state-based regulatory system, the Big “I” opposes unwarranted legislative or
regulatory attempts to interfere in the states’ ability to regulate their markets.
Specifically, the Big “I” opposes H.R. 1270, the Prohibit Auto Insurance Discrimination
Act, sponsored by Reps. Bonnie Watson Coleman (D-NJ), Rashida Tlaib (D-MI), and
Mark Takano (D-CA), which broadly preempts state oversight of insurance
underwriting and gives the Federal Trade Commission enforcement authority over
insurance issues.

Secure a Long-Term Flood Insurance Reauthorization - Secure a Long-Term Flood Insurance Reauthorization - First, reauthorization of the
National Flood Insurance Program (NFIP), even if short term, is necessary to avoid
coverage lapses and significant disruption for consumers, small businesses, and real
estate markets. With the NFIP currently set to expire at the end of September, the Big
“I” supports a long-term reauthorization of a modernized NFIP that would increase
take-up rates, both in the NFIP and the private market. The Big “I” supports allowing
private flood insurance to satisfy NFIP continuous coverage requirements, which
ensures that if consumers leave the NFIP for the private market and later must return,
they can do so without penalty.
 
Concerns with the PRO ActConcerns with the PRO Act
The Big “I” opposes the House-passed H.R. 842, the Protecting the Right to Organize
(PRO) Act, sponsored by Rep. Bobby Scott (D-VA) in its current form. The PRO Act
would drastically change the nation's labor laws and includes a provision that could
significantly impact the independent agency system. Among other things, the
legislation seeks to change the definition of “independent contractor" in a way that
could cause significant disruption to the financial services and property-casualty
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insurance markets, including independent insurance agents and the consumers they
serve.
 
Preserve Employer Sponsored Health InsurancePreserve Employer Sponsored Health Insurance
Employer-sponsored insurance is the most common way Americans receive health
insurance. The Big “I” believes that it is imperative that Congress protect the more
than 180 million Americans who receive insurance through an employer. Health care
proposals such as the public option or Medicare for All, would do irreparable
damage to the employer-sponsored market and significantly change the way most
Americans receive their health insurance. Instead, Congress must build on what is
working in our health care system and fix what is broken, not start over with a one-
size-fits-all new government health insurance system that the country cannot afford.
 
Defend the Federal Crop Insurance Program (FCIP) - Defend the Federal Crop Insurance Program (FCIP) - The Big “I” supports a strong and
robust FCIP that provides certainty for our farmers and communities. Specifically,
every Congress legislation is introduced to significantly weaken the efficient and
effective private sector delivery of crop insurance. The Big “I” will continue to oppose
these legislative and regulatory efforts while also laying the groundwork for further
strengthening the FCIP in the next farm bill.
 
Responding to Future Pandemics - Responding to Future Pandemics - The Big “I” supports Congressional consideration of
proposals to cover business losses from future pandemics and believes that there is
an important role for the insurance market to play. However, any federal solution,
whether it is the Pandemic Risk Insurance Act (PRIA), the Business Continuity
Protection Program (BCPP) or otherwise, must work for both the policyholder and
insurance communities and have significant federal financial support.
 
Advocating for Legal Protections for Independent Insurance Agents - Advocating for Legal Protections for Independent Insurance Agents - Despite being
illegal at the federal level, many states offer medical marijuana, have decriminalized
recreational marijuana, or have given full legal status to cannabis. The Big “I” supports
legislation that creates a safe harbor for agents and brokers who, of their own
accord, choose to do business with cannabis-related legitimate businesses. Any such
legislation would protect Big “I” members from criminal and civil liability.

Website Accessibility is More Important than Ever

Now is an important time to make sure your
website is ADA-compliant. The Big "I" is warning
independent agents of the dangers in not
having an ADA-compliant website.
 
"We have seen more and more agency
members receive demand letters from
plaintiffs’ attorneys alleging that their agency
websites are not accessible to sight-impaired
consumers, and therefore violate federal law
accessibility requirements. While agencies in

Florida, California and parts of Massachusetts have been targeted since at
least last year, agencies in Colorado are now receiving more of these letters,
and it’s likely to be happening in other states as well" said Scott Kneeland, IIABA
general counsel.
 
It is good business to have websites work with online accessibility tools like
screen readers and it will also help agencies avoid being targeted by plaintiffs'
lawyers. IIABA Office of General Counsel and ACT worked together on
providing this resource: Technology Solutions for Your Business - Get YourTechnology Solutions for Your Business - Get Your
Website ADA-CompliantWebsite ADA-Compliant.

Agency Pay Slows but Salary Satisfaction Highest in 5 Years
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While 2020 saw a decrease in overall salary and total income growth for insurance
agency personnel, satisfaction with compensation increased to the highest overall
score in more than five years, according to the 2021 Agency Salary Survey2021 Agency Salary Survey.

Overall, total compensation for most agency positions decelerated slightly. While
agency owners, principals and management total income increased by 6% in 2019,
they reported a 5% increase in total income in 2020. Agency support staff total
income experienced a larger drop, falling to a 2.3% increase for 2020 compared to a
3.6% increase in 2019.

Producer and sales rolesProducer and sales roles were the only categories to show raises in total
compensation, with an 8.4% increase for 2020 compared to the 5.9% increase in
2019.
Salaries—excluding bonus and incentive income—rose through 2020, but again at a
slower pace. Salaries for agency owners, principals and management rose 3.1%
compared to 3.8% in both 2019 and 2018. Producers and salespeople reported 3.3%
increases compared to 4.5% in 2019 and 4.2% in 2018. And agency support staff
salaries went up just 2.1% in 2020 compared to 3.0% in 2019 and 3.1% in 2018.

After compensation was revealed to be the main reason people leave the insurancethe main reason people leave the insurance
industryindustry, satisfaction with compensation increased across the board, according to
the study—perhaps as we all count our blessings after a stressful year. On a scale of 1
to 5, (with 5 equaling “most satisfied") satisfaction over pay rose to a 3.5 overall score,
up from 3.3 in 2019.

Agency principals, owners and management were the happiest with their
compensation, reporting an average score of 3.9 in 2020, up from 3.6 in 2019.
Producers and salespeople reported satisfaction of 3.5, up from 3.2. Support staff
reported an average score of 3.2, up from 3.0.

As in previous years, the score for overall satisfaction was higher when agencies
offered employee benefits. The benefit most likely to increase satisfaction is childcare
or daycare, with the average score from workplaces with this benefit reaching 4.1.
Education reimbursement brought an average satisfaction score of 3.8, profit sharing
3.9, and Employee Stock Ownership Plans 3.9.

NAIC Adopts Changes to Rebating Model

The National Association of Insurance Commissioners’ (NAIC) Executive
Committee has adopted language that would allow for some types of
“rebates” to be offered to consumers, unanimously approving amendments to
Section 4(H) (“Rebating”) of the NAIC Unfair Trade Practices ActNAIC Unfair Trade Practices Act (Model #880).
The revised language will permit insurers or producers to “offer or give non-cash
gifts, items, or services, including meals to or charitable donations on behalf of
a customer, in connection with the marketing, sale, purchase, or retention of
contracts of insurance ...” The amendment leaves open the possibility of a cap
on gift amounts to be determined by the state insurance department director.
The NAIC’s Innovation and Technology Task Force has been working on the
rebating issue since 2018.
 
The newly revised Unfair Trade Practices Act (UTPA) still limits rebating, just not as
dramatically as it did before. The UTPA is just a model; individual states are free
to choose how much, if any, of the new language to integrate into their existing
law.
 
States have a patchwork of different rebating rules and laws, only some of
which emanate from the UTPA. States’ current regulatory and statutory
structure governing rebating will inevitably influence the degree to which—and
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the way—they adopt these changes.

FEMA Implements a New NFIP Risk Rating Plan

FEMA will implement a new National Flood Insurance Program (NFIP) risk rating plan,
Risk Rating 2.0Risk Rating 2.0, for new business on October 1, 2021. Renewal business under Risk
Rating 2.0 is expected to go live on April 1, 2022. (If all program requirements are
fulfilled by August 1, 2021, renewal business may also be issued October 1, 2021.)

Risk Rating 2.0 is designed to better reflect a property’s unique flood risk while also
providing rates that are easier for agents and policyholders to understand. It will use
the latest actuarial practices to set risk-based rates and reduce the complexity for
agents to generate quotes. For more information, please refer to the full FEMA BulletinFEMA Bulletin
W-21003W-21003.

Disaster Plan - Are You Prepared?

Disasters, whether natural or otherwise can hit any time and without notice. The best
line of defense is offense -prepare your employees, physical office, data, systems,
and clients with procedures to implement when disaster strikes. Be prepared to serve
without power, phone, internet and even without a physical office location.

Agency principals should work with carriers in advance to establish protocols for the
claims process and document this information for staff. Frequently review the policy
will help staff understand their role and serve efficiently as possible in the wake of a
disaster. A good disaster plan allows you to focus on recovery and service, not
searching for critical data or piecing together tools to work. Make sure the final
document is easy to find by everyone on staff, from any location.

Download your Big “I” Disaster Planning Resource ManualBig “I” Disaster Planning Resource Manual today!

Summary of New Health Insurance Disclosures

At the end of 2020, President Trump signed into law bipartisan legislationbipartisan legislation that
included a $900 billion COVID-19 relief package and a $1.4 trillion omnibus
government funding package.
 
The omnibus government funding piece of the legislation included a section
eliminating surprise medical billing which will have an impact on health insurance
producers and consultants because it also requires them to disclose their
compensation and other information to group health plan sponsors.
 
The act also requires health carriers to disclose to individual health insureds the
compensation paid to the agent or broker involved in coverage selection and
enrollment. The new requirements, which can be found in Section 202 of the omnibusomnibus
lawlaw, take effect on Dec. 27, 2021.
 
A Big “I"-created summary of the new requirements effective later this year can be
found herehere.
 
The Big “I" intends to seek additional clarity and guidance from federal regulators
concerning compliance with these new disclosure obligations, and the association
will be providing additional information as the effective date approaches.  
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